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INTRODUCTION 

1. Rationale of Research Topic 

Tourism festival is a contemporary cultural phenomenon in many 

countries around the world and has thrived for the past few decades. 

Tourism festival has been introduced to Vietnam since the opening period.  

Since 1999, Hanoi has held tourism festival for the purpose of 

promotingtourism, attracting tourists and creating an image of a destination. 

After five sessions, Hanoi Tourism Festival has initially attracted attention 

from the media and tourists. However, the problem is that during Hanoi 

Tourism Festivals between 1999 and 2000, the brand of these festivals was 

not built up and did not receive great attention from capital people.  

In recent years, research on tourism festival has got a lot of attention 

from some scholars working in the field of tourism management. However, 

from a cultural studies approach, Hanoi Tourism Festival appears as a 

contemporary cultural phenomenon with massive impact on people's 

cultural life. From this approach, there has been no research on Hanoi 

Tourism Festival to find out the conditions of its existence and development 

in citizens' cultural life. Therefore, the study of Hanoi Tourism Festival, 

from the perspective of cultural studies, is radically meaningful, helping to 

find its structure, features and assess its impact in correlation to some other 

festivals. It thereby offers debates whether Hanoi Tourism Festival has 

come to cultural life as an inevitable demand or just a contemporary 

phenomenon. From the reasons above, the author decided to choose the 

following topic: 'Hanoi Tourism Festival' for Doctoral dissertation in 

cultural studies.  

2. Overview of research situations 

2.1. International Research 

2.1.1. Research on construction of destination image and tourist attraction 

Since the 70s of the 20
th
 century, tourism festivals have emerged as a field 

of tourism management. The issue of building up destination images and tourist 

attractions has involved research of many interested scholars, including authors 
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Burns, J., Hatch, J. and Mules, T. (Eds.) who published Adelaide Grand Prix 

works: The impact of a special event (1986), Schuster with Temporary 

urbanism and imaging (2001), Richard Prentice with Festival as creative 

destination (2003), Quinn, B, who studied Problematising festival tourism: 

Arts festivals and sustainable development in Ireland (2006). What these works 

have in common is that they all praise the important role of tourism festivals in 

advertising, appealing to tourists and promoting economic & social 

development of the region. 

2.1.2. Research on the roles and impacts of festivals and tourism festivals 

In recent years, there have appeared a number of studies indicating 

that festivals not only contribute to promoting and attracting tourists, 

stimulating investment, raising awareness of culture, offering jobs to 

people, but they also have a profound impact on the transformation of urban 

space through the periods. Typical of these works are Revitalizing 

European rituals (1992) by Boissevain, J, Urban Cultural Strategies and 

Urban Regeneration (1993) by Bassett, K, Festivity and sociability: a study 

of a Celtic music festival (2005) by Matheson, Theorizing urban spectacles. 

Festivals, tourism and the transformation of urban space (2005) by Kevin 

Fox Gotham, Arts festivals and the city: Urban studies (2005) by 

Bernadette, Tourism, festivals and cultural events in times of crisis (2012) 

by authors Lise Lyck, Phil Long and Allan Xenius Grige. 

2.1.3. Research on management and organization of festivals and 

tourism festivals 

The works studying this issue focus on guiding how to organize and 

manage festivals and tourism festivals. Among them are Hallmark events: 

An evaluation of a strategic response to seasonality in the travel market 

(1974) by Ritchie and Beliveau, Celebration: Studies in festivity and 

rituals, Washington (1982) by Turner, V, Festival Handbook (2003) in 

Center for Cultural Innovation, Event Management and Event Tourism 

(2005) by Getz, Summary report, national survey on festivals, in Hungary 

(2006) by authors KulturPont Iroda, Kazinczy Utca, Event tourism: 



3 

 

definition, evolution and research (2008) by Getz, D, Handbook of Tourism 

studies, London (2009) by Bernadette Quinn, Inspiration 2011, GTTP Case 

study on festival tourism (2011) of the University of St. Paus, Manitoba 

City, Canada, GTTP Rerearch competition international conference, 

Monaco, festival tourism in China (2011) by Lianping Ren Yue Hi, etc. 

2.2. Domestic Researches 

2.2.1. Research on contemporary festivals 

Since the Vietnam-France cultural exchange in Hue in 1998 and 

Hanoi Tourism Festival in 1999, there have emerged in Vietnam a wide 

range of research on contemporary festivals. That is Experience in 

organizing festivals and travel events (2003) by Mai Linh, Organization of 

festivals and event tourism in Vietnam (2004) by Nguyen Quang Lan, 

Vietnam festivals in the development of tourism (2004) by Duong Van 

Sau, Impression of nationwide Lotus Village Festival (2010) by Thao 

Chi, New and unique - Ha Long tourism festival 2010 by Thu Thao, World's 

most celebrated festivals (2010) pressed by Publisher of Transportation.  

2.2.2. Research on the festivals and tourism festival 

Since 2000 in a few professional journals are some articles on 

festivals, in which Hanoi Tourism Festival - From the theoretical and 

practical perspectives (2000) by Dinh Trung Kien, From achievements of 

Hue Festivals, think about a true festival city (2006) by Buu Nam, 

International Gong Festival 2009 in Gia Lai by Dinh Thuc Phuong, 

Assessment report on Hue Festivals, The story of integration and cultural 

development (2009) of Cultural Research, Support and Development 

Center, etc. 

3. Objectives and Missions of the Research: 

3.1. Objectives of the Research 

Study the structure, features and impacts of Hanoi Tourism Festival 

in comparison with some other festivals to find out several remaining 

problems as a basis for recommendations on Hanoi Tourism Festival 

development in the future. 
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3.2. Missions of the Research   

- Study theoretical basis and practice of Hanoi Tourism Festival  

- Clarify the structure, features and impacts of Hanoi Tourism 

Festival through the generalization of organizational periods of festival. 

- Compare Hanoi Tourism Festival with some other festivals, find the 

remaining problems and offer recommendations on Hanoi Tourism Festival 

development in the future. 

- Establish the scientific basis and new practice to further improve 

the quality of Hanoi Tourism Festival. 

4. Research objectives and scope 

4.1. Research objectives: 

- Study the development of Hanoi Tourism Festival sessions. 

- Study the structure and features of Hanoi Tourism Festival. 

- Study the impacts of Hanoi Tourism Festival. 

4.2. Research scopes: 

- Space: Research thesis on organizational space of tourism festival 

in the city of Hanoi. 

- Time: 5 sessions of Hanoi Tourism Festival from 1999 to 2010. 

- Content: The thesis approaches from the perspective of cultural studies, 

so it should focus on research on program structure, features and impacts of 

tourism festival as a basis for comparison with other festivals. 

5. Methodology and Research Methods 

5.1. Methodology 

The thesis has used the theory of acculturation as a basis for 

analyzing the phenomenon of Hanoi Tourism Festival. Hanoi Tourism 

Festival is a product of acculturation with festivals in developed countries. 

Based on the selective absorption of exogenous factors from festivals in 

countries in combination with endogenous factors to create Hanoi Tourism 

Festival separately.  

5.2. Research Methods: 

The thesis has used observation & attention methods; in-depth 

interview method; sociological survey methodology; document 
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analysis & synthesis method; comparison method & interdisciplinary 

approach.  

6. Contributions of the thesis 

On the basis of inheriting the previous research orientations, the 

thesis initially synthesized, systematized and supplemented rationale for 

tourism festival as well as its structure, features and impacts on economic 

development and people's cultural life. This is the theoretical contribution 

that provides researchers with a useful source of reference.  

The practical contribution of this research topic is an analysis of the 

development of Hanoi Tourism Festival sessions, comparison with other 

festivals to find out the remaining problems, thereby offering debates to 

develop Hanoi Tourism Festival in the upcoming years. The research results 

of the thesis will shed more light on the practice of Hanoi Tourism Festival 

and become reference for managers in order to improve organizational 

effectiveness. 

7. Structure of the thesis 

Besides the Introduction, Conclusion, Reference, Annex, the thesis 

content is divided into three chapters: 

Chapter 1: Rationale of tourism festival and overview of Hanoi 

Tourism Festival   

Chapter 2: Structure, features and impacts of Hanoi Tourism Festival  

Chapter 3: Comparison of Hanoi Tourism Festival with some other 

festivals and the emerging problems  

Chapter 1 

RATIONALE FOR TOURISM FESTIVALS AND  

OVERVIEW OF HANOI TOURISM FESTIVALS 

1.1. Rationale for tourism festivals  

1.1.1. Concepts of festivals & tourism festivals 

1.1.1.1. Concept of festivals 

Festival is a term introduced from Western countries to Vietnam and 

Vietnamised to indicate a few contemporary festivals. Festival is an urban 
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arts and culture event/form rather than a series of rituals associated with 

beliefs and religions in the traditional rural society. On the organizational 

aspect, despite its synthetic or thematic natures, all festivals are big events 

covering a sequence of smaller events and parties that take place 

simultaneously. 

1.1.1.2. Concept of tourism festival 

Tourism Festival is a form of artistic and cultural synthesis, including 

a series of culture, sports and tourism activities, organized on a common 

foundation, combining Western techniques of event organization with the 

exploitation of indigenous cultural elements of the region. These festivals 

are aimed at tourists. The organizational purpose is to promote the local 

strengths to attract and promote tourism and build up an image of a 

destination.  

1.1.2. Related Concepts 

1.1.2.1. Carnival 

Carnival is a costume festival taking place for a few days with street 

parades and actors & actresses wearing masks in colorful costumes, 

performing forms of arts as vaudeville such as dance, circus, fun tricks... 

1.1.2.2. Party (lien hoan) 

Party (lien hoan) as a noun means a fun party on some joyful 

occasion in which many people participate. As an adjective, it means gaiety 

or joy. In the sense of a verb, 'lien' suggests 'joint' while 'hoan' means 

'gaiety'. Party or lien hoan means shared joy among people. 

1.1.2.3. Festival (le hoi) 

Throughout the time, festivals are divided into two streams, namely 

traditional festivals and contemporary festivals. According to Vietnamese 

Dictionary (2000), traditional festivals can be understood as "'Le' are rituals 

conducted to mark and celebrate an event or a significant incident.  'Hoi' are 

fun parties held for numerous participants according to customs or special 

occasions." Contemporary festivals indicate new festivals in Vietnam. In 

contemporary festivals appeared festivals imported from abroad and culture 
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& sports festivals. Culture & tourism festivals are usually related to an 

event celebration or organized for the purpose of tourism promotion. 

1.1.3. Categorization of festivals 

- In terms of nature, there are synthetic and thematic festivals. 

- In terms of scale, there are international, national and local festivals. 

- In terms of form: There are festivals related to beliefs and religions; 

Arts and culture festivals; food, drink and trade promotion festivals; festivals 

related to cultural events; sports-related festivals; tourism-related festivals. 

1.1.4. Summary history of tourism festival 

Tourism festival started to be established a long time ago, but it was not 

until the mid 20
th 

century that it had become professional. There are many 

popular tourism festivals in the world, the most notable among which are 

professional Salzburg Festival in the field of opera, concerts and theaters 

having taken place in Austria since 1920; Avignon Festival in France, a large 

and most reliable stage in the world born in 1947; Edinburgh Festival born in 

1947 in Scotland with 12 different festivals, both big and small, held from 

march and lasting until the end of the year; Adelaide Festival has been held in 

Australia since 1960; Burning Man Festival having taken place in the Nevada 

desert in America since 1986; Vancouver Festival, the professional 

International Fireworks Competition having annually organized on July 7 since 

1990 in the city of Vancouver, Canada.  

Tourism festivals have started to widely spread to Asian countries from 

Europe, America and Australia. Typical of these festivals are Water-splashing 

Festival in three countries of Thailand, Laos and Cambodia; Thailand 

International Kite Festival; Ohara Festival, the biggest festival in Japan; 

Boryeong Mud Festival in South Korea; MassKara Festival, carnival days of 

smiles in the Philippines; Shanghai International Tourism Festival in Beijing, etc. 

In Vietnam, in recent years there have appeared the following 

festivals: Hanoi Tourism Festival (1999), Hue Festival (2000), Nha Trang 

Sea Festival (2003), Quang Nam Heritage Festival (2003), Southern Fruit 

Festival (2004), Tuyen Quang Festival (2004), Da Lat Flower Festival 
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(2005), Buon Ma Thuot Coffee Festival (2005), 'Return to the roots' tourism 

programme in Lao Cai, Yen Bai and Phu Tho ( 2005), Hmong Independent 

Tet in Moc Chau (2005), Ha Long Carnival (2007), Da Nang International 

Fireworks Festival (2008), International Kite Festival in Vung Tau (2009), 

Ben Tre Coconut Festival (2009), Rice Festival in Hau Giang (2009), 

World Food Festival in Vung Tau (2010), International Tea Festival in Thai 

Nguyen (2011), Dat Phuong Nam Festival (2011), Air-balloon Festival in 

Binh Thuan (2012), The Hoa Phuong Do (Red Flamboyant Flower) Festival 

in Hai Phong (2012), Ban Flower Festival in Dien Bien (2014), Triangle 

Circuit Flower Festival in Ha Giang (2015), etc. 

1.1.5. The structure, subject, object of tourism festival 

 -  The structure of tourism festival is structured into two parts, the arts 

& culture elements and trade elements.   

- The subject of tourism festival is government management agency 

of tourism culture, specifically the local Department of Culture, Sports and 

Tourism as the organizer under the direction of the provincial People's 

Committee and the cooperative guidance from the Ministry of Culture, 

Sports and Tourism.  

- The objects of tourism festival are guests and tourists. 

1.2. Theoretical basis and analytical framework 

The thesis has used the theory of acculturation to analyze the 

formation basis of Hanoi Tourism Festival, its structure and features in 

comparison with some other festivals in order to find out the remaining 

problems and offer recommendations on Hanoi Tourism Festival 

development in the future. 

1.3. Overview of Hanoi Tourism Festival 

1.3.1. Brief information about Hanoi and Hanoi tourism resources  

1.3.1.1. Brief information about Hanoi  

 Hanoi is the capital of the country with an area of 3328,9 km
2
. 

Population has more than 6,5 million people. Hanoi has 12 districts, 1 towns 

and 17 suburban districts. Hanoi was granted 'Cities for Peace' by UNESCO in 

1999. In 2000, Hanoi was awarded title 'Heroic Capital'. With more than one 
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thousand years of history, Hanoi is the oldest capital city among 11 capitals of 

Southeast Asian countries and around the world.  
 

1.3.1.2. Tourism resources in Hanoi
 

Hanoi has a variety of natural & humanity tourism resources and a 

beautiful lake system, creating its own unique landscape value. Especially, 

Hanoi has more than 5,000 relics, in which over 1,000 relics have been 

ranked, eligible for development of cultural, historical, spiritual tourism. 

Hanoi is also home to the system of cultural basis and information of the 

entire country. Apart from the advantages of the relics, historic landscapes, 

Hanoi is also an ideal destination of eco-tourism, leisure, entertainment and 

tourism workshops. 

1.3.2. Basis for formation of Hanoi tourism festival 

1.3.2.1. Practical basis for formation of Hanoi tourism festival 

First is derived from Hanoi tourism potentials. 

Second is from the tourism development of Hanoi city. 

Third is the growth situation of international and domestic tourist 

flow to Hanoi in the period from 1997 to 2001.  

1.3.2.2. Legal basis for organization of Hanoi Tourism Festival 

Since the opening period, the Party and Government have been very 

interested in tourism industry development. Tourism and services are 

regarded as 'An important economic sector in the socio-economic 

development strategies of the country'. In 1993, the Government issued 

Resolution No. 45 on renewal, management and development of the 

tourism industry. In 1994, The Secretariat of the Central Committee 

Communist Party issued Directive No. 46 on leadership, innovation and 

development of tourism in the new situation. In 1998, Hanoi Party 

Committee issued Resolution No.11 on 'Innovation and development of 

the capital's tourism by 2010 and later on', in which the measures of 

'Strengthening marketing, tourism promotion to attract tourists, especially 

international tourists' are emphasized. All the documents and resolutions 

above have become the legal basis on which Hanoi Department of Tourism 

proposes organization of Hanoi Tourism Festival to the city in order to 

connect, promote tourism and attract tourists. 
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1.3.3. Factors affecting Hanoi Tourism Festival  

First, Vietnam opens the doors and actively exchanges with the 

world for international integration, especially in the field of tourism.   

Second is political stability, economic development, Hanoi became 

the destination safe and reliable.  

Third are the innovation policies of the Party, the Government and 

Hanoi City on cultural tourism development. 

1.3.4. Overview of Hanoi Tourism Festival 

1.3.4.1. Hanoi Tourism Festival 1999 

Derived from the capital's tourism advantages and the development 

orientation of the city, in october of 1999, Hanoi and the national airlines 

organized Hanoi Tourism Festival 1999. The Festival attracted more than 

70 domestic tour operators and 40 international representatives. This is an 

event promoting Hanoi tourism, offering opportunities for tour operators to 

work together.  

1.3.4.2. Hanoi Tourism Festival 2001 

In 2001, Hanoi International Tourism Festival continued to be held from 

october 5 to october 6, 2001 with theme 'Hanoi, ancient and modern' in Hoan 

Kiem Lake and many different places in Hanoi. The festival attracted attention 

from 150 domestic units and 11 professional arts groups, hundreds of athletes. 

Many arts programs took place continuously at the outdoor stages with the 

performances of the artists from Quan ho Bac Ninh group, Hoa Binh Gong, 

Cheo Theater in Hanoi, Central Music and Dance Theater, etc. Especially, in 

2001, there were 40 enterprises coming from Yunnan, Guangxi, Guangzhou 

(China) participating in the festival. This is an occasion providing tourism of 

the two countries with trade & exchange opportunities. 

1.3.4.3. Hanoi Tourism Festival 2003 

Hanoi International Tourism Festival 2003 took place from november 15 

to november 17, 2003 with theme 'Hanoi - A bridge of friendship and 

cooperation' at many central locations in Hanoi. There were eight countries and 

territories joining at the festival: Japan, China, Thailand, Indonesia, Malaysia, 

Hong Kong, etc. and more than 200 Hanoi and international booths, 25 
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provinces and cities in the country, the artisans and nearly 1,000 actors & 

actresses of arts groups. The content of Festival 2003 consisted of three main 

sectors, which were domestic and international product launching exhibitions, 

food festivals and arts performances together with folk games. 

1.3.4.4. Hanoi Tourism Festival 2005 

Hanoi International Tourism Festival 2005 with theme 'Bridge of 

friendship' took place from april 29 to may 1, 2005 in Hoan Kiem Lake, 

Bach Thao Park and Van Mieu - Quoc Tu Giam. The festival gathered 21 

international cities and organizations; 31 National Tourism Administration 

Departments; 60 tour operators & hoteliers; 24 international arts groups 

from China, Argentina, Denmark, France. Especially, there were 4 press 

groups from Russia, Germany, Japan, France and some American veterans 

visiting the old battlefield. Festival 2005 with 5 main sectors, namely: 200 

tourism booth exhibition; Food Festival with theme 'Featured Vietnam' or 

'Huong sac Viet Nam'; Bat Trang ceramics exhibition; Flower and Bonsai 

exhibition with theme 'Agricultural and rural Hanoi welcomes Hanoi 

International Tourism Festival 2005'; Arts program 'Hanoi - Gold summer' 

by people's artists Chu Thuy Quynh and Pham Thi Thanh as general 

directors. The highlight of the festival was the dynamic street festival 

reflecting the beauty of Eastern-Western acculturation with the participation 

of some arts groups from countries in the region and around the world. 

1.3.4.5. Hanoi Tourism Festival 2010 

Hanoi Tourism Festival 2010 with theme 'Thang Long - Hanoi, a 

thousand year convergence' took place from october 2 to october 5, 2010 at 

Bao Son Paradise. Festival attracted attention from nearly 200 organizations 

and businesses. Festival 2010 covered many exciting activities: Opening the 

international exhibition of more than 350 booths; Performance of unique 

cultural heritage of the regions; Street festival; International concert; 

International conference 'Promote heritage values and traditional villages 

to develop tourism'; village demonstration, culinary arts, Han Nom 

calligraphy, Hanoi Sightseeing Tours. The highlight of the festival was the 
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grand & large-scale arts programs taking place in the opening evening of 

october 2. Among those programs, performances with lotus, monochord, 

bamboo flutes, bronze drums made a special program highlighted with 

Vietnamese culture to introduce to international friends. 

Sub-Conclusion: 

Tourism Festival is a new cultural phenomenon in Vietnam held to 

promote tourism. After 5 sessions of Hanoi Tourism Festivals from 1999 to 

2010, the organizational model of the festival remains an administrative 

one. Scale Hanoi Tourism Festival has been increasingly expanded, larger 

than the previous year next year. From the perspective of management, 

Hanoi Tourism Festival is organized to promote tourism and attract tourists. 

However, from the perspective of cultural studies, this cultural phenomenon 

more or less has impact on people's life through preservation and honoring 

of the heritage and international cultural exchange.  

 

Chapter 2 

STRUCTURE, CHARACTERISTICS AND  

IMPACT OF HANOI TOURISM FESTIVAL 
 

2.1 The structure of Hanoi Tourism Festival 
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2.1.1. Organizational goals Hanoi Tourism Festival 

First, create a playground for tourism promotion. Second, to 

promote, stimulate tourism. These two objectives are reflected by two 

elements culture & arts and tourism trade. However, in reality, this goal was 

blended with many different goals that celebrate events of political, 

economic and social situation of the country which have more or less affect 

the purpose, the original meaning of Hanoi Tourism Festival. 

2.1.2. Elements of culture, art 

Elements include a series of cultural and artistic activities are 

performed according to the intention of the organizers and the director 

general. They are: 

2.1.2.1. Opening, closing ceremonies Hanoi Tourism Festival 

The ceremonial part is mainly formal ceremonies according to 

diplomatic style rather than ceremonies associated with sacred elements. 

This difference is because of the subject and the object of other tourism 

festivals with traditional festivals. The subject of the festival is the state 

agency, the object are guests and tourists so that ceremonies toward the 

crowd and tourists.  

2.1.2.2. Art programs opening and closing ceremonies of the festival 

Opening ceremony is always at the heart of the Hanoi Tourism 

Festivals. The highlight of the Festival International Tourism Hanoi 2003 

was the opening night 15/11/2003 with animation "Returns sword"  

happening on the Hoan Kiem Lake and Naturalization ceremony filled in 

dance "On season homeland" along with the procession thick cake, rice 

cake, walking on stilts... Festival 2005 with the theme "Bridge of 

friendship" kicked off with a dance" Hanoi brilliant all flowers". Part I 

"Hanoi - Thousand years of culture". Part II "Hanoi - Land of peace". Part 

III "Hanoi gathered four winds, passionate human love ". Festival 2010, the 

opening is a magnificent epic of legend Duc Thai To moved the capital 

from Hoa Lu to land of the ascending Dragon. Followed by the staging of 

dance with 200 large lotus petals greet visitors. Performances about lotus, 

monochord, bamboo flute and the sounds of the musical heritage of ethnic 
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that recognized by international friends performances combined with the 

type of tourism leave an impression on visitors.  

The closing ceremony of the festivals usually held compact, mostly 

summarizing the work organization, recognized and awarded medals to 

organizations and individuals for their contributions and a program unique art 

drag about 40 minutes long tourism festival closes. 

In this element, exogenous factors are acquiring organized 

technology, apply techniques laser, water music, modern sound and 

lights and to enhance the role of general director and creative team and 

mobilize large amount of professional national and international artists  

participate in performing. Endogenous factors are content, materials of 

the program based on history, culture, tourism resources, identity, 

human of Hanoi, Vietnam. 

2.1.2.3. Vietnam cultural performances and international exchange 

Since 1999-2001, the festival performances of cultural heritage: 

Quan ho Bac Ninh, Gongs Hoa Binh, Cheo Hanoi, soccer, fencing on stilts, 

puppet, swimming competition. The heart of the festival is the procession 

"The cult of honor". Tourism Festival 2003 opened with the animation 

"King Le's sword treasure for the Turtle God", festival president field. 

Especially screen replayed the scene Huong and Hoi examinations, Dinh 

examination of Le period... In 2005, the organizers added Don ca tai tu 

Nam Bo, Quan Ho Bac Ninh performances on the boat at the Hoan Kiem 

Lake, movie on Cinema-style car with Hanoi's the old style at Dong Kinh 

Nghia Thuc square. Especially performance art flower growing on the lake 

and the concert on the 2nd floor balcony old town. In 2010, arts program 

took place at some stage such as spread dance, jumping stalls, dance and 

singing invocation songs, cheo tau, water puppetry, ca tru, and some special 

international programs. 

2.1.2.4. Street Festival 

Hanoi Tourism Festival 2001: Traditional procession festivals, craft 

villages and craft group. Festival from 2003-2010, the scale of the festival 
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was expanded, adding international and contemporary color. The festival 

attracts 1,000 actors and mass organizations with the repertoire: dwarf 

puppets, dancing on stilts, antique wedding, luc triet hoa ma dang Dance, 

circus, co-dancing, carnival car... 

2.1.2.5. Food fair, craft villages, folk games 

Food fair is held as the countryside market with Hanoi specialties and 

regions. Interspersed between culinary area and craft villages are folk 

games of Thang Long-Hanoi and the country regions (as bamboo swings, 

stick pushing, Con ball throwing, rice cooking, cock fighting...). 

2.1.3. Elements of tourism, trade  

2.1.3.1. Exhibition booths Hanoi tourism, domestic and international 

Hanoi Tourism Festival 1999 attracted 100 booths. To the festival in 

2001 rose to 150 booths. Hanoi International Tourism Festival in 2003 had 

over 200 booths. In 2005, nearly 300 spaces typically designed according to 

Hanoi's old roof. Festival 2010 attracted 319 booths. Nearly 40 international 

organizations, including the World Tourism Organization; Pacific Asia 

Travel Association; The international travel agency and some embassies 

attended. In this element, the exogenous factor is the organizational model. 

This is a tourist playground connection. The exhibition apply information 

technology to help units to promote and seek partners. Endogenous factors 

are the core, part of product that brings to the exhibition. 

2.1.3.2. International exchange and cooperation seminar 

Seminar appeared from Hanoi Tourism Festival 1999. Tourism 

Festival 2005 takes place 5 international seminars on opportunities and 

solutions of cooperation between Hanoi and partners from Spain, Thailand, 

China, Argentina. Seminar was held in 2010 "Promoting the value of 

cultural heritage and traditional craft villages in tourism development". 

The seminar attracted more than 200 participants and 16 presentations 

domestic and international that highlighted the value of history and culture 

of Hanoi as well as proposed solutions to develop tourism in Hanoi and the 

country sustainably.  
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In the world there are two types of travel events. One is tourism 

festivals, with fun exchange nature. Second is professional international 

tourism fairs. The fair follows the direction of creating markets, trade 

connections in tourism. Tourism festival does not appear usually at seminars 

but it appears in images showcase of destinations at travel fairs. Exogenous 

factors of the seminar is how organizations are referenced from professional 

travel expo also endogenous factors is the content, the purpose of the seminar. 

2.1.3.3. Performances of Hanoi cultural, tours of exploring travel. 

Introduce the cultural heritage values of Hanoi. Hanoi Old Quarter 

has always become the centre of the organization of cultural activities such 

as: Han Nom calligraphy, tea culture conversation, poetry, chess, vintage 

photo, artwork exhibition of Thang Long-Hanoi, Ca tru performers, A Dao 

singing, Xam singing ... 

2.2 Features of Hanoi Tourism Festival 

2.2.1. Hanoi Tourism Festival brings the general characteristics of 

the other tourism festival in Vietnam  

General point of Hanoi Tourism Festival with others festival is:  

Festival is promotional activities, tourism promotion. Tourism festival held 

professional, modern performances. Festival tourism using techniques and 

modern technology. The tourism festival is an international activity with 

highly socialized.  

2.2.2. Hanoi Tourism Festival has its own characteristics  

Hanoi Tourism Festival has rich diversity (rural regions, urban and 

international colors). Hanoi Tourism Festival is the concentration, 

crystallization, shine values cultural elite, the country's tourism.  

2.3 The impact of Hanoi Tourism Festival 

2.3.1. Perspective evaluation and assessment tools 

Hanoi Tourism Festival was approached from the perspective of 

cultural studies, therefore, thesis only evaluate its impact on the economic 

aspects of tourism economy and culture, society. Thesis assess the impact 

of Hanoi Tourism Festival is based on two methods. The first is depth 
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interviews, retrospective survey from the organizers and some units and 

individuals participated in Hanoi Tourism Festival. The second is reuse 

investigation report of the organizers who committee Tourism Festival 2010 

in Hanoi and handling of information on the background of the SPSS (stand 

for Statistical Package for the Social Sciences). Hanoi Tourism Festival has 

two different viewpoints: One is to compliment the festival has contributed 

to promoting economic development, tourism and culture, social of capital. 

Second is criticized Hanoi tourism festival still limited, it not build the 

brand yet and not match with the status of the capital. 

2.3.2. Impact on economy, tourism 

2.3.2.1. The positive impact 

2.3.2.1.1. Impulse the number of tourists and tourism revenue growth 

Period 1999-2001: The number of tourists coming to Hanoi to reach 

1,430 thousand, exceeding 6% higher than planned and up 11% compared 

to 1998. The continous increasing of passengers has stimulate social 

revenue reached 2.500 billion. In 2001, passenger amounted to 3,000,000, 

increase of 15% compared to 2000. Total revenue reached 3.650 billion 

society, revenue from hotels and restaurants reached 1.650 billion, up 

14.5% compared to 2000. Payment of state budget reached 230 billion, up 

15% compared with 2000 city.  

Period 2003-2005: Hanoi arrivals was 4.65 million, up 5%, while 

international tourist arrivals reached 1,050,000, up 15%, domestic tourists 

was 3,600,000, increase of 3% compared to 2004. Revenue from tourism 

society reached 16.440 billion, up 44%, while revenue from international 

tourists reached 15.000 billion, up nearly 50% compared to 2004.  

Period 2010-2011: international visitors to Hanoi reached 1,200,000, 

an increase of 18.42% compared to 2009. Domestic tourists reached 10.6 

million, increase of 15.22% compared to 2009. 

2.3.2.1.2. Strengthening exchanges tourism promotion, contracting 

Tourism Festival 1999 attracted over 70 domestic enterprises and 40 

international representatives participated. More than 200 contracts were 
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signed at the festival. Festival 2001 continues to attract more than 150 units 

in the country, over 40 enterprises from Yunnan, Guangxi (China). Over 

250 contracts have been signed. Hanoi Tourism Festival 2003 attracted 300 

enterprises and 7 capital cities join. Festival 2005 has increased to 21 

organizations and international enterprises, 21 Department of State 

management over tourism. Hundreds of contracts signed. Festival 2010 

attracted nearly 200 organizations, enterprises, 7 countries, 33 cities and 

several international organizations attended. Through Hanoi Tourism 

Festival, many units of domestic and international tourist understanding and 

initially working towards activities linked long-term development. 

2.3.2.2. The restriction assessment 

 In the summary report of the tourism festivals of the Organizing 

Committee also confirmed Hanoi Tourism Festival still has matters to learn 

from experience. One year due to the organization is not careful, one year 

because the coordination between the units is not close, one year is about 

security issues, hygiene, environment and one year guests reflected on the 

program not have new point and unprofessional organized. 

Some travel businesses reflects: "After 10 years, since the Festival 

Hanoi Tourism first, the tourism industry has not yet developed the system 

of make an appointment via the internet, without notice list of units that 

providing services (accommodation, transport) and foreign parties engaged 

to assist businesses in contact with the right partner". 

2.3.3. Impact on culture, society 

2.3.3.1. Honor the cultural values of Hanoi  

Through tourism festival, city people and visitors have opportunities 

to understand more about the soul of mountain and river of Hanoi by 

enjoying the heritage values of Hanoi with thousand years of civilization. 

2.3.3.2. Traditional regeneration 

Hanoi Tourism Festival not only honor the cultural values of Hanoi 

and regions but also contributes to revitalize the historic of Hanoi through 

lifestyle activities of the Trang An elegant late 19th century, early 20th 
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century, via traditional wedding or replayed legend Hoan Kiem Lake and 

the examination of the land with thousand years of civilization. 

2.3.3.3. Increasing cultural and tourism promotion in Hanoi, Vietnam 

Le Huy, a cultural researcher retired, said: "The organization of the 

festival with rural market like this really make sense. Although no large-

scale and have more things to note as the traditional costumes, but this is 

still a  an opportunity for visitors to see and learn more about the simple 

traditional activities but rich culture of northern plains villages". Have to 

say, the success of these festivals have contributed to promoting culture and 

tourism in Hanoi, Vietnam to the world.  

Sub-Conclusion: 

Hanoi Tourism Festival is a phenomenon of acculturation so it have 

many similarities and differences in comparison with the structure of the 

international tourism festival domestic and abroad. Hanoi Tourism Festival 

has it own general and particular characteristics compared to others tourism 

Festival. Hanoi Tourism Festival has brought the value and benefits of 

economic and cultural to capital. However, besides the achievements, the 

festival tourism is still has problems to learn from experience. In summary, 

Hanoi Tourism Festival not only bring economic benefits, tourism but also 

effective in politics, diplomacy, culture and contribute to increase solidarity 

and friendship, mutual understanding between Hanoi, Vietnam with the 

international community. 

Chapter 3 

COMPARISON OF TOURISM FESTIVAL HANOI WITH 

SEVERAL OTHER FESTIVALS AND EMERGING ISSUES  

3.1. Compare Hanoi Tourism Festival with some other festivals 

3.1.1. Compare Hanoi Tourism Festival with the Festival 

international tourism of Beijing, Shanghai 

- Although the structure festival of two countries alike which are 

structured into two components as commercial tourism and arts, culture 

but Festival tourism Beijing, Shanghai was organized professionally, 
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with a large investment in business cost, human and material resources 

that bring more efficient. 

 - Beijing, Shanghai focused on international tourism professional 

fairs with the participation of thousands of businesses and tens of 

thousands of service over the city participate in promotional campaigns 

and promotions during the week festival. 

- Hanoi is inexperienced of organized festival, no ability to 

mobilize the participation of citizens and businesses operating in the 

tourism sector so that organization stages have many issues to be 

discussed. In summary, although the structure and characteristics of the 

festival tourism the two countries have similarities and differences but 

consider about the nature, scale and experience the Hanoi tourism 

Festival have not yet reached the level of a tourism festival professional 

as Beijing, Shanghai did. 

3.1.2. Compare Hanoi Tourism Festival to Hue Festival 

First, this comparison is only approximate, by consideration of the 

nature and scale of the Hue Festival was bigger investment while Hanoi 

Tourism Festival just stop at a tourist festivals.  Second, structure of Hue 

Festival is divided into IN, OFF programs and response activities. This 

structure is different from Hanoi Tourism Festival and it matches with 

the scale of the international festival. Third, Hue has experience 

organizing festivals, Hue received great attention from the Government, 

ministries, local authorities and the people of Hue. Fourth, the art 

program in Hue Festival has its own point of ancient capital region. 

However, unlike Hue is mobilizing both political systems and people 

together at all, Hanoi Tourism Festival just stop at the subject the 

Department of Culture, Sports and Tourism. On the other hand due to 

the organizational structure of Hanoi Tourism Festival there a lot of 

changes in the merger period that cause lack of unified clue. Hanoi 

Tourism Festival taking place in the capital, where converged by so 

many big event of the whole country so it is difficult to attract attention. 
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Moreover Hanoi Tourism Festival due to the nature of convergence, 

spreading so it hard to find the highlights to attract people and visitors. 

The ability linked to the mobilization of the departments is not high and 

organizational experience is limited leading to the Hanoi Tourism 

Festival is not effective as the other festivals. 

3.2 The issues raised and some proposals to develop Hanoi 

Tourism Festival  

3.2.1. Issues from the Hanoi Tourism Festivals  

3.2.1.1. About theory  

From the perspective of cultural studies, thesis use acculturation 

theories studies Hanoi Tourism Festival case and posed two issues: First is 

the role of the people and how to mobilize people to participate in festival. 

Second, the program structure of Hanoi Tourism Festival. In this structure, 

what is exogenous and what is endogenous. This structure is appropriate 

for the scale of an international traveling festival or not. 

3.2.1.2. At a practical side 

From the perspective of the state management of cultural tourism 

there are two issues raised. One is the organization and the other is 

content of tourism festival do not have much innovation and creativity. 

3.2.1.3. The cause of these problems 

There are many causes of subjective and objective guide to the 

organization of Hanoi Tourism Festival is not really effective. Due to 

objective reasons Hanoi is the capital, where has so many different 

large and small events leading to the festival susceptible to washy, hard 

to make point. Subjective reasons come from a variety of reasons, but 

mainly due to the organizational structure, management mechanism and 

lack of organizational experience so that Hanoi Tourism Festival do not 

reach the level of a festival of international festival. 

3.2.2. Some proposals to develop Hanoi Tourism Festival  

3.2.2.1. For the People's Committee of Hanoi City  

Construction and planning the development of the festival on 

Hanoi and organizational priorities tourism festival which brings the 
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brand name of Hanoi. There are staff training policy of the Department 

of Tourism to organize tourist events. Policies and financial invite 

domestic and foreign experts to mobilize the participation of people, 

turning them become both the creators of the festival and beneficiaries. 

Encourage links organized and hosted alternately each content tourism 

festival for each years for the units involved. Continue to expand space 

that held tourism festival in Hanoi into a lot of place of Hanoi. 

3.2.2.2. For Hanoi Tourism Department  

Advising for the cities develop policies encouraging scientists and 

experts in culture, tourism involved, as well as appeal to investment 

cooperation, strengthen linked to held Hanoi Tourism Festival. Should be 

paid attention to the role of general director for all the activities of the 

festival. Hanoi Tourism Department needs a dedicated office is responsible 

for organizated of tourism festival and research, evaluate its impact on the 

development of the sector in the past period and forecasts the development 

trend. Organizations of festival need to plan in advance for two years. 

Communication activities must be carried out immediately after the 

decision to organize, before the event from 6 months to 1 year for 

international visitors will arrange their vacation. Plans to build Hanoi 

Tourism Festival brand. Mobilizing organizations and enterprise about 

tourism in the city, hosted a number of items of the festival. 

Sub-Conclusion: 

Based on the comparative Hanoi Tourism Festival with the 

international tourism Festival Beijing, Shanghai and the Hue Festival, the 

thesis raised two issues, which are: (1) From the cultural studies approach, 

how to mobilize the participation of the people, so that people actually become 

the subject of tourism festivals. (2) The problem of efficient organization. To 

solve the two problems and perform tasks  build a major tourist event 

recurrently, bringing bold mark of Hanoi tourism and properly reach the 

Capital of thousand years of civilization under the Planning Hanoi tourism 

development until 2020 and towards 2030, the Department of Tourism should 

refer to the recommendation that the author mentioned in the thesis. 
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CONCLUSIONS 

Tourism festival is a cultural phenomenon officially introduced to 

Vietnam in 1992 and spread to other provinces in the country. Comes from 

the tourism potential of Hanoi, poses practical requirements and viewpoints 

of Resolutions 11 and Hanoi Tourism Festival was born. 

Experiencing 5 seasons, from 1999 to 2010, general festival motif is 

a major event festival includes many different large and small events which 

is built on the same platform, topics, general structure. Hanoi Tourism 

Festival is characterized by general and specific than other tourist festival 

in Vietnam. Hanoi Tourism Festival has a certain impact to the economic 

development, tourism and cultural and social of capital. On a comparable 

basis of structure and characteristics of Hanoi Tourism Festival with the 

international tourism Festival Beijing, Shanghai and Hue Festival raises 

two issues how to mobilize the participation of the people and how to make 

the organization really effective. There are many causes, but mainly due to 

the management mechanism and inexperienced organizations led to the 

Hanoi Tourism Festival still can not build the brand and have not received 

the attention of the people. 

 Recommendation: 

Hanoi People's Committee: (1) Develop a policy development Hanoi 

Tourism Festival and the festival is considered unique tourism products. 

(2) To encourage participation, improve the efficiency of the organization 

of Hanoi Tourism Festival. (3) Turn the festival become cultural tourism 

festival of the people. 

For Hanoi Tourism Department: (1) To properly advise build 

mechanisms and policies, mobilize resources to contribute to Hanoi 

Tourism Festival. (2) Improving the efficiency of the organization of Hanoi 

Tourism Festival. (3) Mobilizing the participation of people and 

organizations, mass participation Hanoi Tourism Festival. 

 In summary, after the process of research, survey Hanoi Tourism 

Festival, the thesis has contributed the following: 
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About theory: On the basis of inheriting the research to go ahead, the 

thesis initially synthesized, systems and additional rationale for the festival 

tourism, structure, characteristics, effects of festival for development 

economic and cultural life of the people. This is a contribution of the 

research theory helps researchers have more reference sources. At a 

practical level: The thesis analyzes developments, comparing it to other 

festivals to find out what problems still exist, thereby making the discussion 

to develop Hanoi Tourism Festival in the coming years. The research 

results of the thesis is scientific basis for the management references for 

organizate tourism festival more effective in the coming years. 

Therefore, with what has been achieved in recent years, it can be 

confirmed in the future Hanoi Tourism Festival will continue to comeback 

and become an annual event, essential of tourism industry of capital with 

those improvements, abundance, diversity, special, professional, efficient 

and more community oriented.  
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